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Introd uction

"'Ihink out of thc BOX, rvhile sleeping in the BOX". With world inclining towards ur.ban
housing and modem accommodation oprions, consumers are looking for more creative yet
comfonable living spaccs, rvhcreas fcw still find their interest in taditional ways of
accommodations. Hospitality industry is always geared up to cater all sorl ofprefercnces as it
keeps or.r adapting to the present -day trends, hencc today we could see a wide r.ange of
alternate accommodations in the market which also provides gror,r,th and sustairable
opportunities fbr the hotcl brands. When discussing about the concept of Urban housing
Capsule sleeping cabins, Tiny Houses and Miclo apartments are already influencing the
Millcnnials.

Growth of travel & touris:.n along with the preference to cost-cffective living during travel
drives the dcmand 1br capsule lrotels. However, Capsule or Pod Hotels doesn't not only
prolide accornnrodation fbr budget traveler, but are also a convenicnt stay options lor
consumeri rvho are just looking for a comfy comer to rest betwecn their working hoLrrs, as

somc ol them might bc living far, in thc outskirts of thc clty, This particular thought was the
reason behind conceiving Pod Hotels lbr the vcry first tirrre in Japan in 1970. Today, decades
later pods are enjoying ncw wave of popularity and have bccome hospitality fad. Pods
lhcilitate a multipurpose environment rvhere in people can focus on work, sleep in corrlol1,
coliaborate rvith peoplc and unrvind.

India is upgrading as thc Indian entrcpreneur duo, has lounded Urban pod alLcr being inspired
from the similal chain in Singaporc. Today Mumbai's space crunch is nolv bccome a

hospitality fad. Expefts say that Pod Flotels have substantial opportunities in untapped
markcts. This stLrdy sheds light on relatir:g with the corrcept of Pod llotels, gauge lhe
consumer perception and practicality ofthe concept $,ith referencc to Indian Market.

What Exactly Is A Capsulc Hotcl ?

Capsule hotels are accomrnodations that have thro*'n away the idea of a single private room,
and have instead locused on basic nccessities such as sleep antl bath to provide the most
accommodating stay at thc lowest prices. Capsule units that provide rest arc shaped likc the

cockpits of aircrafts and are stackcd in trvo laycrs, continuing down thc halhvay. Many
people think that the only thing you can do at a capsule hotel is sleep, but in fact, sonre

capsule hotels have large batlx, saunas and spacious lounges that are even better equipped
than some busincss hotels.

In recent yeals value-adding serr'ices such as ladies-only floors, sophisticated business

loungcs, rablets and manga rental scr.rices are making capsulc hotels increasingly tnore

attractive at a fast pace, Another characleristic of capsule hotels is being able to secure

accomnrodation rvithout prior booking.
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This is because capsuJe hotels have more rooms than business hotels. Thus, many pcople
such as busincssmen r.vho have missed thcir last trains, or yor.lng pcople rvho arc in town for a

concert and want to save on accommodation oftcn ntake use of capsulc hotcls, and ntany
shorv up rvithout reservations-

Need Of Study

Modern approach of finding the purpose driven stay and gucst inclination towards rhe cost -
eflective accomrnodation has introduced nerv styles ofrooms to tlre markct. The list includcs
popr"rlar conccpts like service apartment's, youth hostcls/ dormitory accommodalion and
Airyort Sleeping cabins. Tndia is recognized as an upcoming / Untapped ntarket for such
concept hotels, hence many unique living projects like The Urban Pod, Mumbai, Qubestay
Airport capsule Mumbai, Snooze at nrt space, Delhi and Adventura Ooty are bcen today
listcd as one of the best pod hotel propellies in India. Opeiators of the property havc come
across noticeable changcs in guest's approach towards trying new optjons and surge to kccp
up rvith trends. Horvever, still there is a nced of bringing more awareness and making people
farnrliar with the Pod - Concept, as "there a lot more to do. with less space".

obicctivcs Of Study

l To relate with the concept ofPod Hotels / Capsule Hotcls.

2. To evaluate consumer perccption towards pod hotels.

3. To analyze the feasibility of pod hotcls in Indian Markct.

Litcrature RevierY

LR l: - The Japanese capsule - its characteristics and popularity, an essay published by UK
Essays on thcir olficial website dated January 1st,2015, highlights thc conccpt ol capsule
hotel along with the factors motivating tourists to stay in economy hotels. It also helps in
understanding rvhether the capsule hotels rvould be attractive style of accommodation.

Link-https:/ vwry.ukessays.com/essa) s/marketing/the-japanesc-capsule-hotel-its-
charrcteristics-and-popularity-marketin g-essay.php

LR 2: - Gaijin Pot BIog in their article, published on August 31st,2017 has narated tlle
rurique feanues of a pod property located in Kyoto. The project has come up with
mnltipurpose environment, where millennials will be able to tbcus on work, sleep in comfort,
collaborate rvith people and nnwind. The property has come up with a signilicant
amalgarnation of High-cnd tcchnology and modem accommodation.

Link-https://blog.gaijinpot.com/millennials-kyoto-capsul€-hotel/

LR 3: - Mr. Aakash Karkare nalrates his experience with India's first Pod hotel in his article

"Mumbai's urban pod hotel brings Japan's capsule hotels to India" publishes on April 29,

2017 on official rvebsite - Scroll.rn. "A night at India's first capsule hotel shou's that

Mumbai's spacc crunch is now a hospitality fad", says Mr. Karkare. Mumbai is upglading as

entrepreneur duo Mr. Shalabh Mittal and Mr. Hiren Gandhi founded Urban pod, after being

inspired from a sinilar chain ir Singapore. Afiicle slates that the capsule sized homes nlight
be the luture of urban housing sonteday - tiny houses and micro appartnlents are already

being considered in increasingly overcrowded cities

Link-https://scroll.in/magazine/834487/a-night-at-indias-first-capsule-holel-sholvs-that-
rnu mbais-space-crunch-is-nolv-a-hospitality-fad
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LR ,1; - ln an ar(icle named " The Plos and Cons of staying at a capsule hotel in Japan"
published on March 24, 2021 on ThcTravcl.com, author Katc Machado has shared hcr
experience aftcr lraving staycd in a pod hotel in Japan. Shc has givcn a clear insight ofpros
and cons which one rvould experience in Ler-rns ollocation, accontmodalion, cornlort, privacy,
silence, sen,ice and arnenities while staying in a pod hotel property.

Link - https://nrrrv.thetravel.conr/pros-and-cons-of-capsule-hotels-japan/

LR 5: - Thc wor'ldwide capsule industry is projectcd to rcach 276.2 million US Dollars by
2028, rvas stated in thc Global opporrunity analysis and industry forecast 2020-2028, repor
by PR Newsrvires and Cision Distribution in thcir article published on Sept. 30th 202 l. Study
states that the concept of pod hotels / slceping cabins is a unique and novel type of
acconrmodatr'on, available at affrrldable rates. Growth of travcl and tourism along with
prefercnce to cost effcctivc living during tlavel drivcs thc denrand for capsule hotels. Ovcrall,
the rcport providcs a quantitativc analysis of a cuffcnt trcnds, cstjmations and dynamics of
the capsule hotel market lrom 2019 - 2028, to identify prevailing market opportunities.

Link-https:/Avwrv.prnelvswire.com/n ervs-releases/the-lyorldwide-capsuIe-hotel-industry-
is-projcctcd-to-reach-276-2-million-by-2028-301 38881 l.html
LR 6: - Authol Ms. Swati Chaturwcdi in her arliclc #PodHotels: - Small is bcautiful,
publishcd o l8'h Fcb 2022 in Flindustan Timcs mentions rhat pod hotels are modem, quirky,
relatirrg and one ol its kind of accommodation. Ms. Swati has also shed light on the concept
of pod hotel by claborating on the specificatior and amenities offered in the premises. Article
also speaks about newly launched pod hotels in lndia and its pricing and tariffs.

I-inkhttps://rrrvrv.hindustantimes.com/lil'estvlc/travcl/podhotels-small-is-beautilul-
101645165951321.htm1

LR 7: - On October 25'r'2021, CNBC TV 18 had published an arricle rvrittcn by Ms. Shoma
Bhattacharjee on their official website, \vhere they have described or mentioned about the
project executed by IRCTC and The Urban pod Pvt. Ltd. Article has also stated that thcse
nervly devcloped pods will have basic amcnities like wi-tl, luggage room, television, air
conditioning, charging slots etc. this facility is launched rvith 48 pods three types - classic
(30 pods) , ladies ( 7 pods) and private pods (10 pods). These pods are available at the

mininrum rate ofrupees 999/- lbr l2 hours according to the repo .

L R 8: - According to a study report published by Research Dive, dated l7'h November 202l
on thcir official wcbsite, thc global capsule hotcl markct is projcctctl to exPeriencc significant
growth in near tuture. It is noticed as a trend among millcnnial lor solo travelling. It also

mentioned that Asia Pacific region is more likely to dominate the market of pod hotels P'ith

rapid growing brands like Riccarton Capsule llotel, Thc Capsule Hotel, In-box Capsule

Hotcl, Book and ISed Tokyo, Ur-banpod hotel, thc Pod, Sydncy and many morc.

Link - https:/inrvrv.researchdive.com/8507/capsule-hotel-market

LR 9: - In a research study published by Research Dive, dated 17'h November 2021 on their

oftjcial website it is said that there is an increasing dernand for affordable accommotlations

by the growing middle-class population along with the rising interest in travel and lourism.

These factors boost the profitable oppominities for the operators. Holevcr, the outbreak of
Covid-19 pandemic has negatively impactcd thc gro$'th of the global capsule hotel industry,

as the number of both intemational and domestic Travellers have dropped down because of
the fear of spread of the disease. Along with that strict Iockdown in various regions has also

affected the grorvth of marke t.

Link - https://rvwrv.researchdive.com/8507/capsule-hotel-nrarket
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LR l0: - In an afticle published in Hindustan Times on Febrlary 1}tt'2022, by joumalist Ms.
Swati Chaturvcdi, it is mentioned by an interuiewee that pod hotels are an ultra-modenr
accommodations concept which has capabilities to cater millennials, fi'ee individual travelers
and female traveler. Inteir,riewee Ms. Gauri Awasthy also states that it offers accommodation
with no compromise on comfort, quality and unique experience at a very economic rale.

Linkhttps://x'ww.hindustantimes.com/lifeslvle/travel/podhotels-small-is-beautiful-
101645r 65951321.htmt

LR I 1 : - Written by author Mr. Alexzander Love and publishes by Hotel Management
Network on March 10,2022. The article shares data regarding existence of capsule hotels
from last three decades in various parrs of globe and the idea is expected to grow further in
upcoming decade as there is a lot more to do with less room. The study also states that future
rise by 6,31% CAGR by 2026 and approximately valuation of 288 million dollars.

Link - https://www.hotelmanagement-network.com/analysis/pod-people-capsule-hotelsi

LR 12: - In an article "Things to consider while designing a capsule hotel" publishes by
Rethinking the future. Com, and written by Ar. Manasi Khankoje, the various essentials
aspects of building pos hotels is covered. Factors such as community living spaces, privacy,
luxury elements and amenities, integration of technology, variation in design & d6cor,
standard ergonomics, ctc. are elaborated after a systematic study ofpropenies.

Link - https://rvww.re-thinkingthefuture.com/designing-for-typologies/a3l l8-10-things-
to-consider-'ryhen-desi gnin g-a-capsule-h otel/

LR 13: - "India embracing smafi stay options like pod hotels" and interview with Mr. Hiren
Gandhi Co-founder, Director of Urban Pod Pvt. Ltd. Published on lndia retailer.com by
their assistant editor Ms. Tanya Krishna talks about the noticeable change in the mindset of
Indian travelers and willingness to try modem accommodation options Mr. Gandhi also

spoke about the concept, accessibility and competition in the market and their plans for
expansion ofthe brand.

Link-https://www.indianretailer.com/interview/retail-people/profiles/India-embracing-
smart-stay-optionslike-pod-hotels-Hiren-Gandhi,i1466/

LR 14: - In an article named - Capsule Hotels, the unique experience for innovation and

affordable stays. Published by news 18 on l0'h April, 2022 the reporlhas enlightened popular

pod hotel properties located in India. The Urban Pod, Mumbai, Qubesray Airport capsule

Mumbai, Snooze at mt space, Delhi and Adventura Ooty were listed as one ofthe best pod

hotel properties in India

Link-https://www.newsl8.corl/news/lifestyle/travel-capsule-hotels-the-unique-
experience-for-in n ovative-and-allbrd able-stays-4959200.htm1.

LR 15: - According to an article Califomia start-up offers affordable capsule pods in shared

living accommodation written by Ms. Juliana Neira, published on designboom.com, in the

month of May 2022. According to the writer, brownstone housing company has come up with

a plan in Califomia where in the pods can be used as an option of sharing accommodations'

When pods are designed practically along with spacious interiors, it more likely to be

preferred by consumers. This might mitigate the issue of rising rent prices pf property in

California

Link - https://www.designboom.com/taglcapsule-hotel/
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LR l6: - Article about Transit Hotels a welcome amenity lor long layovers, written by
journalist Mr. Joe Kunzler on l6rh May, 2022 pubiishcd by sirnplefl ying.com. thc ariclc was
about thc concept ol transit lrotels, along rvirh-it journalist Joe has also sliarcd his expcricnce
of having stayed in a sleepirrg pod at an airport. Joe descritres sleeping pods as smaller
version of transit hotels which offers pay-by the minute system, lugqage comparttncnt,
charging spots, along with a retracting cover. Sleeping pods has also helped airports in
generating revenue lrom unused and vacant spaces.

Link - https://simplellying.com/airport-capsule-hotels/

To havc a better understanding about the objectives, these questions were added to the
questionnaire, which would help in gening a bettcr understanding about the consumer
perception and apprcach torvards pod accommodations

* 3wrndentalrproxs

This data is collectcd fronr various working professionals and students of dit'fcrent agc in
order to have a broader perspective to the concept and thought. During this research,
rcsponses were rccorded from Govemmenl enrployccs, Privatc Sector, Entrcpreneurs and
students. Maj ority of the rcspondcnts from working class as the perccntagc was 56.3olo,

36.3o% responses were received from the students. Respollses from the governmeflt
employees and entrepreneurs rvere less as the figures could only reach to 57o and 2-5Yo

respectivcly.

Sirnilarly, age ofthe respondcnts was also taken into consideration while recording rcsponscs
for this project. It was been observed lhat 35o of the total respondents were between the agc

pf 1 8 to 25 years, another 30%o were between the age of 26 to 30 years and nearly 27'/, people

were above the age of35 years.

Obiective -l: - To r€late with the concept ofPod Hotels / Capsule Hotels'

To gain more clarity about the conccpt of pod hotel or capsule sized accommodation, I
referred literature which was available in tlre fonn of articles, Blogs, press relcase etc. on

various online portals and offrcial websitcs of publication houses. I also refcred some articles

related to capsule accommodation which were publishes in newspapers. Interviews of hotel

opcrator / owners like Mr. Hiren Minal and others helperl me in understanding the corc

opcrations, challcngcs and oppofiunitics which comcs along with thc pod hotcl business.
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Are you au,/are ol concepl of alternate accommodation?

** No

attempt was made to gauge the awarencss related to the altematc accommodation, it was
obseNed that 25%o of the total respondents werc not aware of thc conccpt of altenrate
accornmodations, horvever a positive side to it was also observed as 7 5Yo o[ the total
respondcnts were aware of thc concept.

Which of the following alternate accommodation you heard of before?
g0 responses

Seftice Afparl,"ieltts - 5-i !11 3aA)

7 (46.3%)

Yculh H.stels 6 157 5%)

Ar porl Sl.€plng C.b rs 29 (36.306)

Glamping Siles -13 (16.3%)

29 40 6C

It is important to know that what category or type of alternate accommodation do people
prefer or are aware of, hence this question helped in getting insight about the same.

Respondents werc asked to cl.roose bctwcen four different categories of accommodation i.e.,
Scn'ice appafiments, Pod Hotels, Youth Hostels, Airport/ Railway Slceping cabins,

Glamping sites. Majority of the respondents (71.3%) were aware ol service appartments, in
continuation 57.5% of respondents knew about the concept of youth liostels. 37 responses

(46.3%) said that they have heard about Pods and Capsule hotels. It was observed that people

are least aware about airport sleeping cabins and glanrping sites as the number of responses

was 36% and l6olo rcspcctivelY.
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Have you ever heard of any Pod/Capsule Hotel ?

B0 responses

& Yes

&No

Purpose of this question to gaugc the awareness of people towards pod hotels or capsule

accommodations. Out of 80 responses 60% people are aware of Pod Hotels as an alternate
accommodation, horvcYer it is also seen that 40oh people are not alvare about thc concept.
They are conrpletely unaware ofthe capsule sized accomrnodation

Since there was an attempt to gauge thc awareness ofpod hotel amongst people, thcre are few
prominent playcrs in this section of busincss. This question was put forth to see whether
respondents are aware of these pod hotel brands located in various cities and states pan India.

Which amongst the below mentioned pod hotel brancis. have you heard of ?

8C responses

The Ulba. poC, M!mna;

13 {16.3l,i)

?t

21 i3X 8%)

l0

13 i53.8dr")

Gube-s.ayArpc( Capsule Hctel,

Murnaai

5(6.3%i

Sneoze 2tFyplace Ddh, 5 {6.30r)

ti 1i

Majority i.e., 53%of the people are not aware ofthc brands that wcre mentioned as options.
Very few respondents were aware ofbrands ofpod hotels present in lndia.

It is important to know the difference befweelt youth hostels and pod hotels. Through this
question an attempt to enlighten the difference between both lvas made. Both categorically
fall undcr shared accommodations howcver, pod hotels get few more points as they are better
in tenns of hygiene, safety and privacy. As a response to this question 47o/o of the total
respondents are not aware ofthe differences between both and 28.7%. ofthe total respondents

know how to distinguish betrvcen trvo. ln conclusion number of awarc peoplc is less than the

number of not au,are people. There one more category of respondents those may not be able
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Are,'ou aware o{ the difference between "Youth hostels'and "Pod Hotets" ?

* Yes

{9No

What is your perception towards shared accommodation ?

ll encourages choi.e ot purpcse

daiven accommoCalon
16 i20t/t1

I offers pocketfiiend!y

accorn rn odaton, sa'.€s cost

Sharin-o ;acom m cdaliofi is losg

af p.ivacy

ss 172.4./,)

2t 25%)

t28 7'r,)

Z'

This question was put fofih to determinc consumer perception towards shared

accomnlodatjon in tenns of safety, security, hygiene and cost and privacy as basic and

essential needs. I( is becn observed lhaL 72.5ok i.e., nrajority of the rcspondents fsel that

shared acconrmodations ot-fer pockct friendly staying option and hcnce helps in saving costs.

Horvever, around 20olo people liom the lotal respondents have said that it encourages an

individual's choice of choosing purpose driven accomnlodation. Another 2070 people believe

that living in a pod liotel or in a shared spacc may result in Ioss of privacy atld compromise

un hygiene. sanitalion and safL'ly.
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Objective -3: - To analyze the feasibility of pod horels in Indian l\Iarket.

How often do you travei ?

e0 respotis€s

& lery often

O Somelinres

* Ra.ely

Q \bry Rarely

The pie diagram illustrates the fi'equency of travelling of the rcspondcnts. As pcr the
parameters the Very often nteans weckly travcl, sometimes means Monthly travel. Rarely
means travelling six months and very rarely means travelling once or twice a year. Hence, it
is observed that majority people around 53.8% (43 out ol80 respondents) travel sometime,
next are the 18 (22.5%) rcspondcnts who travel very oftcn in a year, 16.2% of the total
rcspondcnts travel rarely and lastly only 7.5% people travel very rarcly.

It is important to know that with whom do peoplc trayel, to get a berter perceptive about it
this question was added. Resporrdents could choose multiple options at one time- 60%of the
total respondents pref'er travelling with family which the highest percentage of response
reccivcd. 23o% respondcnts travel rvith thcir friends ancJ 11.3o/" peoplc prefer going on solo
trips. Being thc least opted answcr, only 5% pcople travel with their candidates.

With whom do you travel most often?
8! responses

a Family

l} Friends

{t C.lleagues

& Salo tsaleler
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What is )rc!r plr.pose cf lraveilinE

* ausir?:s
& t.erstre
,i:' fa.il./ Ri"irr o. c.
1]l: Enl.!n.nl
& Li,e ,-.

,1.:i iorr€'reslin.r:
* Fanrilv Irips

Purpose oftravelling determines the budget, category offacilities and accommodation that an
individual may choose or opt for, hence purpose of travelling has a major influence on
preferences. Hence this question was included. Respondents had to choose from Leisure or
Business option, as a result percentage of leisure travel is more than that of business travel.
79olo people travel for leisure anr] 2lYo travel for business.

Whic.h CaleEory of acco.rl mcCalion do you prefer ',!hile tra.relli.g?

., 1t2 f

35 (43 Ei.4)

5- Siar Lux,J y li.]"e!

" 7 {8.8"/")

8(10%)

14 r17 5%)

2nil 4..

a? 112 5%)

There is a varied range of accommodation available to travelers in the market. Above given is
the pictorial representation ofconsumer preferences towards various types of accommodation
that one can book while travelling. Respondents were asked to choose lrom 5star luxury
hotels, homestays, youth hostels, resorts, heritage hotel properties and budget hotels. It is
been observed that maximum preference is given to budget hotels as 72.5Yo pcople have
selected that option. Resods and home stays are the second most prefered option of
accommodation as the percentage of votes are 53.8o/o and 43.8% for both categories.lT0% of
the total respondents opt for 5-star luxury hotels while travelling. However, two segments

have very niche number of clienteles as only 10% people have opted for Heritage hotel
properties and 7olo have opted for youth hostels.
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Do you prefer or e'rer opted for shared accommodaiion ?

I ves

8 r,o

Since respondent's perception towards share accomrnodation is part of study it is also
irnponant to know whcther they are willing to opt ibr any shared accomrrodation during their
tour. Numbcr ofpeople that might opt for an option ofshared accomntodation is less tbzrn the
numbcr of pcople not opting for sharcd accommodation. 57,% rcsponscs ai.e not in favour of
slrarcd accommodatrons and,42.5o/o responses are in favour ofsharcd accommodation

Alter having evaluatcd whether people are u,illing to stay in a shared accommodation, it is
important to know that with whom would people prefcr to share thcir accommodation. 58
responses (72.5Yo) prefer shared accommodation with friends when on trip. 6lio% people to

With v,;hom would you prefer or ever opted lor shared accommodation vr'hile tra.Jelling ?

O,rlyCuring Solo hps

2C l25o j

58 i72 5?:)

55 (68 8%)

60

8 (10%)

4'

opt for shared accommodation rvhen they travel with family. Only 25oZ responses were in
favor of sharing accommodation with colleagues. The least pt'cfcrence to sharcd

accommodation was givcn by solo travelers as only l0% of theln has optcd for shared

accommodation.

{iEr{iBdT Pccr Revierved/Rclcrccd & UGC Care Listed.loumal Vol. IX - lssue lI (l), July 2022

( 291)

i 2l)



Jounral of Kavikulaqum Kalidas Sanskrit Univcr.sitv. Ramtek ISSN - 2277-7067

How do you prefer to do your bookings/rese.vations for vacation ?

Tircrgh Call

. 13 (16.30^)

9 (36 3%)

2-c (36 3%l

32 OAo/.)

5 t.aa 3 r)

Travet Agent

OTA(Oniine Tra!€l Ageni-
holels com, Elpedia, Booking.

Respectiw Ho:el s website

c ra 3a ,1!

In order to detenline thc most preferred nrode of booking hotel used by consunlers, this
question was included and responses rvere recordcd for in-person, through call, travel zrgent,

OTA, Respcctive hotels website ways of bool(ing a room. Maxirnurn pcople book through
OTAs (online travcl agcnt) as the percentagc shows 560/o, on otlrcr hand only 16.3% people
book through travcl agent. It is obscrvcd that samc rcsponses are rccorded for in-pcrson and
phone call booking as 36%r o[ thc total responscs opted for it.

Hov( much would yoLr lake to spend for dcccmmodation !,Jhi!e iravelling ? [n c"p-,

& Lelslhan < 1l0n lllFlrern ihi
& 5trlrl lr 6:lnn l$F / pEr n lrhl
.l:'' 1!,ft0- i 5,trlr0 NF/pErniqii
.& iriwp thrn > 25,rllLrll!r.- /r:r niEirl

Alter determining the mode of booking it is extremely irnpofiant for the hotelier to be aware

of the spending power of the customer, hence rvith the same motive this parlicular question

was added. It is observed that people tend to spend betiveen the range of 5000-8000 rupees

pcr night, as 57.syo have responded for the same altemative. 41.3% people tend to spcnd

nearly about 1000/- nrpecs per night according to the responses lcceived. There is a niche

base of respondents who spend arouud 10,000/- to t5,000^ mpees per night for an

accomrnodat ion while travelling-

viqgF{cf Pc"-r Rcviervedi Referced & UGC Care Listed Journal Vol lX - Issue ll (l
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How mirch vJcJld you like to spend fc. accommodation while travellino ? E t"o,

This question was added in order to determine the spending power or capacity of the
consumer, as it is important to knolv spending power of people to!!'ards shared
accornmodation. As a result, 65'Yo of the respondents are ready to spend between 1000/- to
3000/- rupees per night lbr shared accomnrodation and 32.570 people arc w illing to
spcnd 500/- rupecs pel night for shared acconrmodation. Howcvcr, none of the responscs
showed inclination towards spending 10,000/- rupees per night.

Has th;s survey helped your in relating with the concept o, Pod Hotelor made you aware o{ PocJ

Hotels ?

& Le!5tier < 1l!0 rl,lRi pEr m!irt

& ailt0l.r Ba0rr NE,Ferr Dhr

.r ta allr- j5 !00 NRtIer nrt:lhi

& M.re fi.. > 25,!nt]llB I !er r eat

6la r'1.

This question u,as inclucled in order to get to know consumer perccption towards pod hotel
and to check whether the suvey has helped thenr in getting nrore knowledge about thc pod

hotcls and capsules. 75% ofthe total responses l'eel that they rvere more enlightened abottt thc

concept after participating in the sun'ey. IIowever, in contrast 22.57o respondents rvere

c0ntilscd about thcir opin ion.

Arc yqn ar?re oi c",x+i of dieirale aaco*r'*ldaibn]

t t,r
t r,,
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Limit a t ions

Although, in order to thc fulfilrncnt of thc prc-determincd objectives of the study various
attempts wcre made for data collection and validation from various sources, bnt ccrtainly
tlrere were fer.v barriers on the pathway. To mention a few, following were the lirlitations
expcrierrced while rJoing researclt;

l. Originated in Japan, Pods are much popular in Asian and other European urban areas
and now is gradually $owing in other countries as rvcll. Hor.vcver, it is a rclatively
new concept of accommodation in India, hencc very limtted publications and news
articles contained infonnation and statistical data related to pod hotels and thcir
operations.

2. Similarly, there are very few pod propefiies in India, they are present in varied
locations and are far from the city of Pune, as a rcsult conducting an on-site survey
was difficult denial of permission from Owners /operators, too was the barrier in
conducting actual on-site visit during study.

3. There is lack of awareness amongst the people regarding capsule sized
accommodation, hence people were hesitant r at times reluctant to fill the google fonn
or answer the questionnaire.

4. As Pods is a newly emerging idea and people are still trying to be familiar with it.
According to the liteiature operators have observed a charge in the prel'erence of the
guests and people are willing to experience the pod stay, however, interacting with
people who have already stayed in a pod hotel property was little challenging.

While doing research on the concept of pod hotels. its feasibility and client's pcrception
towards the same, it rvas important to detennine whether people in India are aware of the
terms like altemate accommodation and thc options that are available in the market and their
perception towards pod hotels.

Few questions were included in the questionnaire which dircctly or indirectly hclps in
collccting data rcgarding pcrception and awareness.

Findings

Following are the findings from the project,

1. People in India are aware of the concept of alternate accommodations, they have

experienced or have heard of types of accommodations othcr than Five-star hotels,
budget hotels, resorts or guest houses.

2. The youth of India is more inclined towards choosing purpose driven stay and opt lbr
facilities and anrenities that arejust enough r essential during that particular transit.

3. It was observed that pcoplc are aware of conrpact living spaces and modcm style of
accommodations that exist in various part of globe. In conffast pod are not much

trendy or most preferred option in India.

4. As there are very limited options available in market for pod hotels, less arvareness

regarding concept and availability of better competitive stay options, there is still
somc timc and a long way for the capsulc concept to grow in India.
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Conr:lrrsion

"There is a lot more to do. $ ith less space"

odcrn appro:rch of frnding thc purpose drivcr stay and gucst incljnation to\vards thc cost -
etltctive accotnnrodation has iutrocluced ncw styles ol rooms to the rrarl(et. Thc lisL includes
l.lopular concepls like serr.ice appartrlenls. youth hostels/ ilonritor.,r accorlrlodation and
Ailport Slccping cabins. India is recognizcd as an upcoming / Untapped nrarkct for such
concept hotcls, hcnce rnanv unique living projccts likc Thc Urban Pod, N,{unrbai. eubestay
Airport capsule Mumbai, Snooze at mt space. Dclhi and Adventura Ootv are bccn today
listed as onc of the best pod hotel propcrties in Inciia. Opcrator.s of rhe property have come
across r'roticeable changes in guest's approach towards trying new options and surge to kccp
up rvith trends }Tol'ever, still rhere is a rrecd ol'bringing more arvarcness and making people
familiar rvith the Pod Concept.

People in India are ai.vare of the concept of altcrnate acconlt)todations, they have expcrienced
ol have heard of tvpcs of accornmodations other than Filc-star hotels, budget hotels, resorls
or guest houses. Thc.vouth of Tndia is more inclined towards choosing purpose driven stalr
and opt lbr tacilitics and amenities that are .iust enough r csscntial during that parricular
transit.

Tt uas obscn,cd that people arc awalc ol contpact living spaccs and modcm stylc of
accorltmodations that exist in various part of globe. In contrlrsl pod are not much treldy or
most prclcrrcd option in lndia. As there are very limitcd options available in nrarkct lbr pod
hotels, less awarcncss resarding conccpt and availability of betrer cornpctiri\e stiry opri(,ns,
thcrc is still some timc and a long rva1, 1br the capsulc conccpt to grorv in India.

Suggestions

1. There are various othcr optiolrs ar,ailable lor accorlmodation in markct for consunrer
rvhich are very rvell promoted and bccausc of rvhich the competition is increased, to
ovcrcon're this challenges pods needs to adopt and implement creative approach ol
nrrrketrnl rnd pton lut iLln.

2. Indran crowd tends to buy or avail things as per their requirement and in a specific
u,a1,, hence the Jiving spacc must be plancd und dcsigned in such rvay that pcople
prel'cr pod not only for solo trips but also u,hilc travcling with thcir thmily and
fiicn ds.
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